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Facebook is a social media platform whereby users connect with friends, watch short videos, share interesting information through links, post and comment on contents. According to researchers in Silicon Valley, many people have migrated to social media in order to oscillate with the new technological frequency and to remain informed. Facebook was launched in 2004 by Mark Zuckerberg while he was in Harvard. Facebook has grown exponential over the years. Facebook owns WhatsApp and Instagram thus dominating social media platforms. However, Facebook rudeness has been a prevalent issue that is mainly castigated by; fake news, online hate through comments and political polarization.
Social media platforms have been the main channels of circulating fake news. This was notably evident during the 2016 presidential elections in United States of America. The fake news  favored Donald Trump more than his counterpart Hillary Clinton. In this study, the goal is to evaluate effective strategies that can be deployed by Facebook to mitigate fake news risk. Fake news promotes ill perceptions among the citizen and is a great threat to the people’s sovereignty and democracy. False claims were flouting the media during the aftermath of Hurricane Hurvey that “Black Lives Matter” supporters were blocking the road hence delaying emergency rescue team (Clayton et al., 2020).  According to Mosseri, Facebook began using “disputed” tags  to news feed stories that had raised a disclaimer. This strategy went on for one year after which they started providing fact checkers where “related articles” were published alongside the suspected stories. Facebook also provided tips to identify fake news from 2017 to 2018 at the top of news feed. Researchers suggest that combating false information is cumbersome but using “Disputed” is a successful and modest way of controlling misinformation.

Another study that was conducted was an online experiment to analyze the influence of opinion environment on making an opinion on news controversy. Five users were given the same online document to read and express their opinions influenced by five different opinion environments.  The experiment was accomplished by using the lens of both corrective action hypothesis and spiral of silence hypothesis. The goal was to identify how these two theories are able to operate in an online environment. In the experiment, we accessed how the audience comments below the posts and news stories are related to the opinion climate.  The results were fascinating  as they alluded that audiences were agreeing to the comments of those who had previously commented and thus exhibiting a very hostile media effect (Duncan et al., 2020).
In the user comment section, hateful language and incivility is a major concern amongst the general public, scholars and even politicians. Such comments accelerate fear of decreased social cohesion and reduction in prosocial behavior amongst the people. By analyzing implicit and explicit attitudes, we survey if hate and civil negativity in the user comments alone have an impact on prosocial behavior. The experiment was conducted in an online experiment where 253 users read randomly hateful, neutral and civil negative user comments about refugees. They were then given five euros each to either contribute towards the initiative or keep the money for themselves. From the results, we discovered that those who had been confronted with hateful insights contributed less while the rest donated more. We therefore conclude that negative and hateful user comments have an impact on the other users.



Lastly, we looked at political polarization.  Political Polarization is a major concern in multiple countries thus drawing scholar’s attention in discovering the factors that come in handy (Kim et al., 2019).  The study was accomplished by using a 2 (civility vs. incivility) × 2 (evidence vs. no evidence) approach. This is a factorial design that involved reading dissimilar viewpoints in Facebook comments. Results alluded that exposure to low level of conflicting comments compared to high level of disagreements led to lower willingness to read more comments , higher level of negative emotions and high polarization. In contrast, presence of supporting comments had no significant effect on the outcome. Finding suggests that information civility or incivility influences if exposure to different perspectives mitigates or reinforces attitude polarization. The hypothesis of current study is to see if the way a person admits his/her fake news influences how other people feel about this person and the fake news. Specifically, participants who read about a social media user who rudely disagreed with feedback that a news story the user shared was “fake” would rate the user less polite than those who read about a social media user who either politely disagreed or politely agreed. In addition, participants who read a rude comment would be less likely to engage in a conversation with the rude user than participants who read polite comments.
In conclusion Facebook rudeness is a conflict that can be controlled. Fake news  mitigation is not consistent thus future researchers must devise better ways to control misinformation. Besides, the researchers should come up with good user comment policy that will influence civil and uncivil comments on attitude polarization. Public opinion can easily inhibit or enhance freedom of expression in the social media platforms (Tenenboim, 2019).
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